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Abstract
The research problem that shamal Islamic Bank did not achieve its
objectives in an optimal way so as to decrease the volume of
transaction , and there are several reasons led to the low volume of
Transaction , including the marketing process in terms of the more
elements impact on the size of the deal , especially that there is a
lack of interest in marketing , banking ,and can formulate the
problem through the following question
Is marketing policies pursued by shamal Islamic bank help in
attracting customers ?
Do promotion policy pursued by shamal Islamic bank appositive
Impact on attracting customers ?
The problem addressed by this research based on the following
assumptions
There is a direct correlation between the policies of good
marketing and attracting customers shamal Islamic bank promotion
IS more influential elements of the marketing mix to attract
customers .
And distributed study in five chapters first chapter submitted a
problem and hypotheses and the importance of the objectives
temporal and spatial and previous studies and the organization of
the study and the second chapter of the theoretical framework

about the process of marketing the banking and was the field study



in the third quarter for the marketing policy in shamal Islamic bank
was the analysis of the study in chapter fourth and eating analysis
marketing policies of the Islamic bank of north chapter five
findings and recommendations according to the analysis of the
marketing policies of the Islamic bank of north observations
researcher researcher found for some of the results and the most
important findings of the study :
1. marketing policies pursued by the bank's good and helped to
attract customers .
2. services provided by the bank of high quality , which has
helped to attract customers .
3. services prices shamal Islamic is suitable and positive impact
the competitiveness of the shamal Islamic bank .
the researcher recommends to address the problem through the
following :
1. bank should interest policy marketing and upgrade them to
reach the best results in attracting customers in the bank .
2. should I concern the integration of elements of the marketing
miX to increase the mount of competition in the labor market
and reduce the banking commission .
3. bank should concern the quality of services provided by the
mental image to improve and maintain the competitive

advantage for the bank



0Ll Sl

Q}J\udow

Abstract

gt alls

Jj-k;.-\ 36

JaY) 1t

Raddodl Jo¥ fuadll

Lt 1/1

e dans 2/1

codl ol 3/1

e el 4/1

ol Claal 5/1




4 ol s 6/1
4 Slaskell jsLas 7/1
4 i), I 390> 81
5 inld ol 9/1
7 ol oo Ly 10/1

S Jeadl!

9 opolisy Grgd i 1/2
14 oysly lnly axly 3ol gy psgin 2/2
17 Bl Lean)l Sl 3/2
26 Gl s e polis 42
27 i 2l bt 1/4/2
37 Gpall mnd 2/4/2
45 Grall g 3/4/2
54 &l psdl 4/4/2
58 13N 5/4/2
62 il Ol 6/4/2
64 i el iasl) 7/4/2




! Jleidl Sy géfad\ Gyt Lhas g 1 SIW Ladll

68 Y Jlesd el e 35 1/3
79 Y bt iy Gl Sl oy 2/3
80 Y dlesdl el 25 0l olad 1/2/3
88 grall ol 2/2/3
90 el s 3/2/3
93 el s 4/2/3
96 533 5/2/3
98 il Slpemd 6/2/3
98 il o)) 7/2/3
) It iy ) Gyl ks ks ;1 i
100 Sy @) dos |2 1/4
100 Y Jletdl ey gt Slalw JE 2/4
100 Yl ey 1l leady L4 1/2/4
102 Y sl oy (3pall ) WE 2/2/4
102 Y ot sy 3l i) LS 3/2/4
106 Y el iy (el wisdl LE 4/2/4




107 Y bt ey 51331 U2 5/2/4
108 Yl ey sl wliemd) |4 6/2/4
108 OV Jletdh ey el adesl) (A2 7/2/4
110 2o et 3/4
114 I 1/5
116 Sleosd 2/5




Jj\.b,;‘\ FNIt]

bl oo S

o) B 859 e (S 3 Btz polald

e ezl Gy Ll sleed

Sl gy SIS0 o sde Jbe W) 3 Sl olalu

i pall i) 5y S Jleid) Sy SNl 2

Y Jleadh sl Bl sl

SLYslly Aol Ol Jleidl iy 595

Y Jleadl ely sl Vs




JICaY s

Gral) ool Aomgliin] Slgol

bt o) i)l s

i pall ladsl] gl il

Y Jlasdl sl pandad) U




